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Aug 22, Executive Summary This report was written to assess the company Red Bull and their energy drink Red Bull
Energy Drink, in a manner in which the market/industry, environment, competitors, customers, and the brand were all
analysed by using secondary research. Through this research.

Another company that has grown its revenue through sales domestically and internationally is Red Bull. Red
Bull Crashed Ice. It shows you care; it shows there are real people on the other end of that screen or telephone;
and most importantly, it makes the customer feel welcomed, wanted and valued. His team also said that it
would to difficult to go up against Coke and Pepsi. Marketing strategy The field of marketing strategy
encompasses the strategy involved in the management of a given product. With a primary aim of increasing
the brand exposure and also to make the product available and easily accessible, Red Bull should add several
channels and outlets. Each scenario requires a unique marketing strategy. Market research pertains to research
in a given market. It also targets young club-goers and private parties in order to spread its picture as a stylish
drink. Clients don't like to be disappointed. The examination incorporates brands that are marked as either
refreshments or dietary supplements which is easy to market to those who are physically active whether its
exercising or engaging in sports. Well, the print is not dead. Before determining which stream the present
study can be associated with, however, it is important to create a clear understanding of different customer
loyalty concepts prevalent in research. The company may face some tough challenges from its competitors as
they are now using similar techniques to get their own products recognized, which may negate Red Bull's
current advantage. Production may oppose the installation, support and servicing of new capital stock, which
may be needed to manufacture a new product. Red Bull has some distribution channels through blades stores,
clubs, bars, underground disco, and pubs. Fundamentally, however there are three basic objectives of
promotion. The drink mainly targets young students and urban professionals. These stores will give the
company the required exposure to the broad target market while of course, maintaining the limited
availability. Places The distribution channel that is available currently for Red Bull drinks is not producing
more excellent results. However, they are also champions in inspiring people in creating content for their
channels and providing it for free. Customer satisfaction, a business term, is a measure of how products and
services supplied by a company meet or surpass customer expectation. Moreover, a product may be reaching
the end of its life- cycle. His team returned with market research and said that there is no market for that kind
of drink in the market place. In terms of market share, Red Bull is the most popular energy drink in the world
Red Bull,  Reference Groupsâ€¦â€¦â€¦â€¦â€¦â€¦â€¦ 7 5. But I think that view not strong enough. It provides
information obtained through research regarding their products, marketing strategies, their sustainability
factors and how they impact the industry that they are in. Some of Red Bull's main competitors are
well-funded and operated by multinational corporations. As part of the market penetration strategy, the
company, on the other hand, will win back market share. Many times with the purchase of a product there is
an incentive like discounts, free items, or a contest. It attempts to perfect the segmentation strategy used in
traditional marketing. If you follow their page you can easily notice that everything is true: Red Bull really
give you wings. Therefore, such locations will be an excellent source of competitive parity instead of a
competitive benefit. The main thing Red Bull should focus on is gaining their market share in the new area
and developing the regional market opportunities. For instance, the Herbal Tea, branded as Carpe Diem. A
bundle of energy Red Bull is an energy drink giant â€” an estimated 6.


